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2012 HN BRI&:F B to share their locations, with a view to commercialis-

ing this information. But location information is most
useful when tied to other things—such as the photos,
status updates and recommendations shared on social
networks. Plenty of action is likely in 2012 as the lo-
cation start-ups both compete and co-operate with the
big social networks (Facebook, Twitter and Google+),
which will continue to integrate location information
into their services.

A similar situation pertains in the field of aug-
mented reality (AR), the sci-fi trick of overlaying in-
formation from the internet onto a real-time view of

the real world. At the moment this is a party trick that

can be performed with a handful of smartphone apps
(such as Layar, Wikitude and Google Goggles) and on

tured” data, for instance any kind ofjtext.

“In'a world oozing data, sensors|meas-
... ure ‘everything from speed to smell.
1d .~ Smattphone-applications generat
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. say, skiing, and, thanks to a motioh sen-
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that they can extract value from the data
A study by the McKinsey Global Institute;
* 'athink-tank; found that analysing health- .
care data could yield $300 billion-worth -
of savings in America alone. One of the
pioneers in this field is Britain’s National
Institute for-Health and Clinical Excel- -
lence, which uses large datasets to investi- -
gate the cost and benefit of new- drugs ahd:
emstmg expensive ‘treatments: -5
Firms will also use-data-for:new bus
ness models. Rolls- Royce no longer needs?:;
to sell all its jet engines; it'can charge for -
their use. By contmuously assessing their. -
' performance; it can predict:when engines:.
are more likely to fail, so that customers
can schedule engine changes. . - -
Ah'eady, the number of data-dnven £
start-ups is growing—particularly when
- it'comes to. social media. Lexalytics; for -
instance, analyses the sentiment of utter--
ings on Twitter, Facebook and other such. |
services. Klout measures the influence of
“social-media users (and some firms giv
people with a high Klout score preferen
tial treatment). . .
“For Big Data to- become huge, how 5
ever; there are:still-hurdles:t
leap. For one thing, the toolsto
analyse data are not yet'good-
enough. And people with the -
skills to analyse data are scarce: -
and will become sc‘arc’ér -B
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somme games consoles (such as the Nintendo 3ps). But
as location and social-network information are knit-
ted|together, Ar becomes the logical way to display the
respults: highlighting your friends in a crowd at a festi-
val| for example, and eventually enabling your glasses
to remind you of the name of the person you are talk-
ing|to at a conference, together with their most recent
pogtings on social networks. Once again this is enticing
new territory that both start-ups and the big social net-
works have in their sights, along with search engines
and hardware vendors. At the moment Apple is the
company to beat when it comes to packaging cutting-
edge technology in an elegant, easy-to-use form. Will
Ap ble some day launch a set of augmented-reality gog-
gles—iGlasses, perhaps? m




